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Sculpture at Scenic World sets the stage for a romantic getaway
Visitors to the Blue Mountains are invited to make the most of the iconic Sculpture at Scenic World
exhibition before it draws to a close on May 7, with the cooler Autumn temperatures providing the
perfect backdrop for a romantic weekend getaway.
Sculpture at Scenic World 2017 has attracted tens of thousands of visitors since the exhibition
launched on April 7, as families, art lovers and couples come to experience the incredible array of
artworks in the natural Jurassic rainforest.
The full public program including daily guided tours, kids’ workshops, Sculpture Otherwise and
Woodstock has also proven popular with local, interstate and international guests.
Following a bumper Easter peak season, Scenic World’s Managing Director, Anthea Hammon, said
couples and art lovers were well placed to plan their visit now to enjoy a romantic mountains getaway.
“Sculpture at Scenic World has evolved to become a world class art exhibition which attracts artists
and visitors from across the globe,” she said. “The unique combination of stunning scenery, brilliant
Autumnal colours, and thought provoking artworks in the rainforest presents a great opportunity for
couples to experience the Blue Mountains at its finest.”
Sculpture at Scenic World Exhibition Curator, Justin Morrissey, added that visitors have taken to
social media to share their experiences and thoughts about the artworks on display.
“It’s fascinating to see such a broad array of interpretations from people of all ages and backgrounds,
which highlights how accessible and memorable the exhibition is year after year,” he said.
Scenic World has partnered with a range of hotels to provide exclusive accommodation packages
during the exhibition until May 7. Including a Sculpture at Scenic World Unlimited Discovery Pass,
breakfast, overnight accommodation and free Wi-Fi, prices start from just $249 per couple.
Visitors are invited to share their experiences on Facebook, Instagram and Twitter using the hashtag
#ScenicSculpture. All entries go in the draw to win an iPad Mini.
For more information about the exhibition and to download the digital catalogue, visit
www.sculptureatscenicworld.com.au
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